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Creativity does not come to its full expression without 
structure. During my education I have learned that 
a good methodology provides tremendous value 
in every step of the development process in just 
about every area. Throughout my education and 
projects I remember and collect the techniques, 
tools and philosophies that fit me the most to 
turn good ideas into great product/services. 
I’m still learning every day, so I try to 
improve my way of working as much as I 
can by collecting the best methodologic 
principles, tools and skills that cross my 
way.

Methodolog!.



Good 3D-CAD Skills

Solidworks 
Rhinoceros
SketchUp

Great Graphic Skills

Adobe Photoshop
Adobe Illustrator
Adobe Indesign 

Basic Sketching skills 

Good Microsoft Office 
Skills

Good iOS Software Skils 

Foam Modelling
Woodworks
Lasering 
3D printing
…

Hands-On Skills.

I speak fluent english, dutch, armenian and french.

Busy learning portuguese 



After graduating from high school I began my studies in 
Product Development at the University of Antwerp. During 
my time in Antwerp I learned everything about the design 
process and industrialization of a product. Choosing the 
right materials and product techniques were essential 
in every project. Brainstorming, sketching, hands-on 
prototyping are all a prominent part of the design process.  
I learned how to apply the acquired knowledge from the three 
scientific disciplines:economics, humanities and technology 
.Most importantly, I was taught how to critically reflect on 
my own learning and work process and make the appropriate 
adjustments.

To expand my knowledge, I decided to go for a diploma in 
Marketing- and Sales. Syntra was a good school to learn from 
because all the teachers are marketing and sales professionals. 
Through real-life projects, creative assignments, guest 
lectures and company visits I got to know the ins and outs 
of themarketing world. To finish my studies, I had to write a 
marketingplan and a thesis. The focus of my thesis was on 
brand building and on market demands.

Product Development 

Marketing and sales 
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This is a design for the touristic ‘Scheldenvallei’. It is an iconic place where
the focus lies on having a unique experience in nature

Concept: 
> Modular: Combination of units that suit the target group
> Focus on nature: Making the design as simple as possible, so that it is not a 
distraction from nature but a tool to enjoy the environment.
> Mobile (non-permanent) Easily transportable

Lou'k around

 “Look around.  
Get in contact with nature.  

No distractions.”
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A lot of progress has been made by making the accommodation smaller and adding 
a terrace. There is the possibility to enjoy the surroundings from the inside and the 
outside. No disturbing materials / colors have been used. The shape will also blend 
nicely in nature.

Basis module 
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Modularity by adding another space. Carefully chosen to not use materials that are 
too heavy. The shapes are simple and easy to assemble.

Extended module
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 02.

Redesign of an existing compost sieve. 
With mock ups and tests on the3D 
model, we were able to design a 
more stable and a better looking 
compost sieve.

Structural Design.

12



13



Structural Design

A static study of the frame was made 
to test that it does not sag under the 
weight of the sieve (approximately 
6.3kg, so 63N). The wheels and 
sieve are left out of the study 
to facilitate the calculation. 
Instead, “fixtures” are provided 
where the wheels are located 
and “external loads” where 
the screen is connected to 
the frame. In addition, 
there is also gravity.
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03.



The purpose of this study was to create a marketing plan for Studio Fifty 
Fifty. The focus was on increasing their brand awareness, retaining cur-
rent customers and ultimately gaining more potential customers. 
The marketing plan aims to discover unique points that can of-
fer competitive advantages over potential competitors.
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The catalogue contains the new collection of JOV 
called 'Nostalgia'. I was in charge of this project 
and did the graphic design and the copywriting.

The pictures of the designs are taken by Athos.  

CATALOGUE 'NOSTALGIA' 
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The catalogue includes: different size variations, the de-
signs, the idea behind the design, what the rug is made 
of and the technique that was used. 
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COLLECTION 2021 'NOSTALGIA' 

The complete collection contains 10 
different designs.  In this collection 
we also have two collaborations. 
'Zoumey' by Arno Declercq and 'Lena' 
by Evolution 21. (not shown in the pictures)

RRESPONSIBILITIES AS A DESIGNER 
FOR JOV 

- producing sketches, designs and 
samples
- experimenting with colour, fabric 
and texture
- maintaining up-to-date knowledge 
of new production techniques and 
textile technology
- using software and computer design 
programs to develop a range of designs
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Made of  soft wool, the thick yarn is tufted 
dense in different directions. Here we used 
a hand carving technique to create lines 
and levels in the design. This requires 
a sturdy hand, lot of patience and a 
good technique. The lower pile is tuft-
ed in a horizontal direction, while 
the higher pile is tufted vertically. 
This adds to the perpendicular 
effect created by the carving.  

Forma
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Made of woolsilk, this design has a 
longer pile that has been handcut 
to accentuate the fluffiness of the 
carpet. The  combination with the  
very low and tight loop technique 
makes the design more playful. 

ISLAND
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